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Agenda

Â Web site Purpose

Â Web site Organization

Â Web site Design

Â Usability Study (How it helped us)

Â Examples from your Reuse Partners

Â Helpful Ideas

Â The Webbies - Welcome to the ñGreenò Carpet



Putting the Pieces Together

Grab a Pencil 
and Letôs Start 
Planning!



Using Your Program Web Site for More 

Effective Communication: Web Site Purpose

ÂWorksheet in Knowledge Base

www.passitoncenter.org/content/

This worksheet is posted under the 

Marketing Module and appears under 

ñNew to the Knowledge Baseò

http://www.passitoncenter.org/content/




Using Your Program Web Site for More 

Effective Communication: Web Site Purpose

ÂWho are your target audiences? 

ÂNumber them according to how you would 

prioritize their needs for your Web site.

Reuse: Not just the people you serve, think bigger 

ïvolunteers, potential board members, donations 

(equipment and funds), stakeholders, community 

partners



Using Your Program Web Site for More 

Effective Communication: Web Site Purpose

ÂWhat are the key messages and/or 

information you want your Web site to 

communicate? 

ÂAre there different messages/sets of 

information for different audiences?



Using Your Program Web site for More 

Effective Communication: Web Site Purpose

Â What needs to be on the site to get your 

message/information across? (More Later)

Â Do you have a funder and/or parent organization? 

Â Are there other stakeholders in your Web site and 

public image who are not target audiences but 

who should still be consulted on your Web site? 

ïIf yes, what guidelines or rules do they have in terms of 

your programôs public presentation?



ÂDo you want a splash page? 

ïThis is also known as a "jump pageñ, a splash 

page is special entrance page to a site. An 

"intro" page that can be all graphics, show a 

logo or flash that exists before a entering the 

site's content.

ïIf yes, what goes on this page? Remember: 

keep it simple.

Using Your Program Web site for More Effective 

Communication: Web Site Organization



ÂWhat information do you want on the home 

page?

ÂWhat information should be easily linked to 

from the home page?

ÂWhat and where do you imagine your 

navigation will be? 

ïThese are the main link/buttons clicked to get 

to other pages on your site.

Using Your Program Web site for More Effective 

Communication: Web Site Organization



Â Home page Layout

Â The size of a standard piece of paper turned 

sideways is roughly the correct dimensions, so 

an 8 ½ x 11 piece of paper can be a terrific 

Web design tool!

Â Put the most important information in this space 

(e.g., your logo, main navigation, most 

important message).

Using Your Program Web site for More Effective 

Communication: Web Site Design



Â If your online visitor has to take a significant 
amount of time to locate the important 
information they hoped to find on a Web page 
they will likely lose interest quickly.

Â Things to keep in mind:
ïYour logo

ïColors of logo, other colors

ïYour organization

ïBackground (image? color?)

ïImage-rich vs. text-heavy

ïñWhite spaceòé

Using Your Program Web site for More Effective 

Communication: Web Site Design



What is ñWhite spaceò?

ÂThe space between different elements of 

a design ïthe area between text, images, 

paragraphs, headers, footers, links, etc. 

ÂThere seems to be an underlying fear that 

if there is ówhite spaceô the Web site will 

look incomplete. 

Using Your Program Web site for More Effective 

Communication: Web Site Design



ÂThink in terms of your selling point - white 

space provides a sophisticated look while 

drawing attention to a very specific selling 

point. 

ïThe use of photos and reasonable amount of 

organized white space allow visitors to 

concentrate on the reason they came to the 

Web page in the first place.

Using Your Program Web site for More Effective 

Communication: Web Site Design



ÂPhase I: Web/Card Sort Activity

ÂPhase II: Interviews 

ÂPhase III: On-Site Testing

Usability Study



Phase I: Web/Card Sort Activity

Participants were asked to 
arrange virtual ñindexò 
cards in order to a specific 
category

www.Websort.net

$79 for 100 participants

Usability Study

http://www.websort.net/


Phase II: Interviews 

Volunteers were asked 

questions about their 

experience with AT Reuse 

and the PIOC Knowledge 

Base.

Usability Study



Phase III: On-site Testing

Using a computer, participants 

ran through a series of 

scenarios and answered each 

question based on how they 

would go about finding it on a 

Web site page.

Usability Study


